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CLIENT FEEDBACK

“Thank you. It was a fantastic event. Shawn delivered
more than what’s expected. He is a gem. My team abso-
lutely enjoyed completing tasks and in so doing strength-
ening their bond. | highly recommend it.”

- LexisNexis Risk Solutions

“The feedback has all been positive. We've not done any-
thing like this in the past and the team felt it was a good
way to get some ideas for how to move past some of the
issues impacting our effectiveness. It gives us a reference
point to refer to and begin dialogue. Thanks again for the
extra efforts you put forth to have the additional impact.”
- Home Depot

“Thank you for everything you did to make our day a suc-
cess. Your time, energy and support were outstanding. It
was by far one of our best outings ever!”

- Cintas Corp.

“Thank you for your support at our leadership confer-
ence. Feedback from the participants was extremely posi-
tive and all enjoyed the activity. We appreciate you and
the entire Atlanta Challenge team for your support and
enthusiasm.”

- Mercedes Benz US

“The team building was great! We got a lot of positive
feedback from our team members. Those who didn't think
they would like this ended up loving it.”

- Zaxbys HQ
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“The team has raved about the event. It has definitely
been a positive experience for us to draw upon. It was es-
pecially nice to have two culturally diverse groups partake
in the experience!”

- GE

“Our team decided to book Atlanta Challenge for our team
development day. Everything was very well organized, the
team took care of all the details ahead of time and were
very easy to work with. Everyone in our team had a great
time working together and doing the various activities.
Would highly recommend for other teams trying to plan a
unique team outing that brings coworkers together for a
fun and thoughtful activity.”

- Delta Airlines

“We had Atlanta Challenge come in to lead an event for
our group, and it was great! Everyone had a great time,
and it was awesome to just be able to hand everything off
to them. They did a really great job of making sure every-
one was having a good time.”

- Chick-Fil-A

"From all of us at Georgia Pacific we would like to say
THANK YOU!!! You did a wonderful job of helping us break
down barriers, work together and have FUN! Thank you
very much for putting this together and pulling it off flaw-
lessly."

- Georgia Pacific
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Hi, ’'m Shawn Clark, owner and founder of Atlanta Challenge.

From the aftermath of Covid-19 to the dynamics of remote work, inter-
generational friction, heightened global competition, and the advent of Al, the
workplace is constantly evolving, leaving many teams feeling overwhelmed and

stretched thin. The impact on work quality and team member well-being is evi-

dent, contributing to a rise in turnover rates, absenteeism, and issues at home.

While working with over 4,000 teams in 25 years, I’'ve seen firsthand teams struggling to make meaning-
ful changes—and what it takes to turn things around. With those insights | created a series of programs
with powerful content, activities, and resources that help teams function better and have greater satis-

faction.

The impact of these experiences is terrific to watch. Teams become more than just coworkers; they
transform into cohesive crews bound by mutual respect and accountability. Communication flourishes,
collaboration increases, and productivity reaches new heights. As a result, team members leave work
feeling energized and fulfilled rather than drained and disheartened.

Whether you’re looking for an in-depth team transformation, or just a chance to get away from the
office for a while and have some fun, we have an experience that your team will love. And every step of
the way, we’re here to help you.

Team building can be functional AND fun!

Certification Organization
Leadership Coach, Certified Teamwork Coach Marshall Goldsmith—Stakeholder Centered Coaching

Executive Coach, Certified Team Building Coach Center For Executive Coaching

Thinking Styles Practitioner Herrmann International (HBDI)
Mental Fitness Coach Positive Intelligence

Brain Health Trainer Dr. Daniel Amen / Amen Health
Life Coach Anthony Robbins Companies
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TEAM BUILDING ACTIVITIES

ACTIVE TEAMWORK

Driven To Succeed
Taking Flight

Game Changers
Bridging The Gap
Catapult To Success
Island Escape
Furious Birds
Teamwork Quest
Teamwork Trek

Breaking Limits

FUN & MORALE

Portable Escape Room
Murder Mystery
Game Show

Social Networking
Team Networking
Shark Pitch

Hotel Hunt

CHARITY EVENTS

Some Assembly Required
Charity Networking

Toy Raiders

Description

Break your team out of silos in this fun, competitive activity.

Discover decision making and prioritization trends while playing with flight tech.

A thrilling team building activity where collaboration and creativity take center stage!
Helps teams break out of silos and work together collectively.

Get out of silos and encourage collaboration in this fun catapult team building.

A sailing-themed adventure about competition and collaboration.

An hilarious game that combines engineering, teamwork and ruthless competition.

A series of team challenges & conversations that develop a teamwork mindset.

A combination of activities and walking conversations that facilitate actionable insights.

A powerful vision and goal setting experience that motivates teams to be their best.

The perfect mobile escape room where all teams escape at once.

A meal time mystery that has a great balance of fun, problem solving, and teamwork.
A mix of trivia, music, and hands-on challenges in a fun and competitive team building.
Photos, videos, trivia and surveys to help your group get to know each other better.
Participants network with as many people as possible and work together.

Develop creativity and innovation skills as you create, market and pitch a new product.

A fun app-based scavenger hunt that provides a great time without leaving the site.

Break out of silos and improve bonding in this charity team building.
Teams network while they overcome challenging games to support a charity.

Build your team’s commitment to excellence and social responsibility.
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RIVEN 10 SUCCEED

A collaborative teamwork activity that helps groups
break down silos and stop internal competition.

Overview

In this fun, hands-on teamwork activity, teams design and build a vehicle from
an assortment of materials. They must meet certain design parameters while
staying within their budget. Then their vehicle will compete against other teams
to try and outperform them and earn the biggest bonus. But the client has some
needs that will not be met if teams stay in their organizational silos. Team take-
aways focus on how to solve problems in a group, think out of the box, and

work collaboratively.

Who this program is right for:

= Teams that want to have a lot of fun and a powerful take-away.

®  Teams that need to focus on collaboration and customer focus.

Goals

B Recognize existing silos that inhibit organizational and individual goals.
B Break siloed thinking habits and focus on the big picture.
B Increase communication between teams and individuals.

B Have fun together, build morale and camaraderie.

Thank you for your support at our leadership conference. Feedback from the partici-

pants was extremely positive and all enjoyed the activity. We appreciate you and the
entire Atlanta Challenge team for your support and enthusiasm. - Mercedes Benz

-,

Details

Length:
2 hours +/-

Venue
Indoors

Group size
10-200 people

Includes

v’ Professional facilitation
Project supplies

Event photos

NSRNIN

Impactful discussion

Rates
First 25 26-75
ESEEEAE
In-Person $1,750 $45pp call

First 25 people included in base rate.
Over 75 call for quote.
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Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge staff
welcome the group and set expectations for the teamwork ac-
tivities. We then lead some fun icebreakers that get the group

moving and ready to fully participate.

Intro Teamwork Challenge (10-20 minutes) We jump right into
the program with a thought provoking team activity that re-
quires ideas and input from the entire group to solve. This gets
the group engaged and thinking about what they want to get
out of the program, and gets them talking about their individu-

al strengths and how to combine them.

Construction Challenge (40 minutes) Teams are given the sce-
nario of meeting a tall order by an important client. Using the
materials provided to them, teams design and build a solution
to the customer’s needs, aiming for the maximum distance
travelled. They also have tight performance measures to meet
and a strict budget to operate within. Attention to detail, strat-

egy and brainstorming are the keys to team success.

Testing Grounds (10 minutes) Teams line up, present their cre-
ations, and then demonstrate their performance for all to see.
Teams earn points based on how well their team’s project
does, provided it meets all of the customer demands, but many
teams will miss the part that says ALL the teams must meet the
minimum requirements or no one wins. This leads to an eye-
opening conversation about how internal dynamics can cause

loss of business and the need for breaking down silos.

I,

J

Final Teamwork Challenge (10-20 minutes) This challenge con-
tinues to draw upon the team’s ability to bring together each
person’s perspectives and combine them to create a successful
outcome. The specific activity selection is based on group size,
time available, room layout, and the goals of the program.

Team Review & Wrap-up (5 minutes) Teams share their obser-
vations about how they performed during the teamwork activi-
ties, and how to apply those lessons to specific situations faced
on the job. We end with a team picture and final thoughts from

the team leader.
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TAKRING FLIGHT

Develop innovation, collaboration, and group dynamics
in this fun app-driven aerodynamics challenge.

Overview

Being a leader makes making tough decisions and implementing quickly. In this
tech-based challenge, groups of leaders will receive an important RFP and must
decide how to maximize profit while pursuing the best course of action, staying
under budget, rallying their team, and beating the competition. But who is the
real competition? Valuable lessons and conversations around collaboration, goal
-setting, and focusing on the customer.

Who this program is right for:

= Teams that enjoy a technical challenge.
=  Teams that need to improve collaboration and innovation.

Goals

B Gain clarity on how decisions are being made and their consequences.

Develop a wider perspective for creating effective strategies.
B Increase communication between teams and individuals.

B Have fun together, build morale and camaraderie.

“Our team is raving about the activity you all did for us! Thank you again

for your partnership- you were a hit with the group!” - RUSI

-,
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Details

Length
2 hours +/-

Venue
Indoors or virtual

Group size
5-75 people

Includes

v’ Professional facilitation.
v’ Impactful discussions.
v All materials and set up.
v’ Application exercises.

Rates
First 25 26-75
In-Person $1,750 $45pp call

First 25 people included in base rate.
Over 75 call for quote.
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TAKRING FLIGHT

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge
staff welcome the group and set expectations for the
teamwork activities. We then lead some fun icebreakers
that get the group moving and ready to participate fully.

Intro Teamwork Challenge (10-20 minutes) We jump
right into the program with a thought-provoking team
activity that requires ideas and input from the entire
group to solve. This gets the group engaged and thinking
about what they want to get out of the program and gets
them talking about their individual strengths and how to
combine them.

Construction Challenge (45 minutes) Teams are given the
scenario of meeting a tall order by an important client.
Using the materials provided to them, plus app-driven
flying components, teams design and build a solution to
the customer’s needs, aiming for the maximum distance,
hang-time, and accuracy. They also have tight perfor-
mance measures to meet and a strict budget to operate
within. Attention to detail, strategy, and brainstorming
are the keys to team success.

Testing Grounds (20-30 minutes) Teams line up, present
their creations, and then demonstrate their performance
for all to see. Teams earn points based on how well their
team’s project does, provided it meets all of the customer
demands. This leads to interesting conversations around

goal setting, performance, and decision making.

gb

Final Teamwork Challenge (10-20 minutes) This challenge
continues to draw upon the team’s ability to bring to-
gether each person’s perspectives and combine them to
create a successful outcome. The specific activity selec-
tion is based on group size, time available, room layout,

and the goals of the program.

Team Review & Wrap-up (5 minutes) Teams share their
observations about how they performed during the team-
work activities and how to apply those lessons to specific
situations faced on the job. We end with final thoughts
from the team leader.
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GAME CGHANGERS

A thrilling team building activity where
collaboration and creativity take center stage!

Overview

In this engaging activity, teams become board game designers tasked with the
exciting challenge of conceiving, crafting, and promoting their very own playable
board games. Teams will put their creative thinking to the test and foster effec-
tive communication and teamwork. After the games are built, teams will play
each other's creations and provide invaluable feedback, creating a dynamic en-
vironment of innovation and fun. Get ready to roll the dice and see who emerg-
es as the ultimate board game master!

Who this program is right for:

= Teams that are (or need to be) creative.

®  Teams that need to be more flexible and innovative.

Goals

B Utilize strategies for effective idea sharing in a group.
B Develop innovation and creativity skills.
B Expand accountability and effectiveness in a team environment.

B Have fun, give and get feedback, and build memories.

I,

J

Details

Length
2 hours +/-

Venue
Indoors or virtual

Group size
25-200 people

Includes

v’ Professional facilitation.
v’ Impactful discussions.
v All materials and set up.

v Application exercises.

Rates

First 25 26-75

In-Person $1,750 $45pp

call

First 25 people included in base rate.

Over 75 call for quote.
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GAME CGHANGERS

Agenda & Activities

Warm-Ups (5 minutes) Atlanta Challenge staff lead some
fun warm-up activities that get the group moving and

ready to fully participate.

Intro Team Challenge (10-20 minutes) This is a quick
hands-on activity with the entire group to get the juices
flowing, and get everyone focused on the big picture of
developing the team.

The Teamwork Compass® (15-20 minutes) We lead a
short interactive conversation about the key ingredients
of teamwork and the individual strengths of each team
member. We then use this metaphor throughout the pro-
gram to help the team become familiar with this powerful
tool, and create a culture of success.

Team-Up (2 minutes) If the group is not already split into
teams, we conduct a fun, light-activity game to randomly

sort participants into teams.

The Game (30-45 minutes) Teams are given instructions
and materials for the activity. Each team will attempt to
build their bridge on time and under budget, but they will
also need to network with other teams to ensure that the
client’s needs are met. During the activity, the Atlanta
Challenge staff are available for questions, and will take
plenty of pictures.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Finale (5-15 minutes) Each team’s bridge is tested based
on the criteria given. It’s always a fun and high-energy
moment when teams get caught up in the competition

and cheer for their entries.

Team Review (5-10 minutes) The group shares their ob-
servations about how they performed in their work
groups, and how the groups did, or did not, work togeth-
er. We then talk about how to apply those lessons to spe-

cific situations faced on the job.

Wrap-up Activity (10-15 minutes) We end with a fun
thought provoking activity and a team picture with the
group posing with their various creations.
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BRIDGING THE GAP

An activity-based program that helps teams
break out of silos and work together collectively.

Overview

In this fun, hands-on program, each team designs and builds a bridge from an
assortment of materials. They must meet certain design parameters while also
staying within their budget. Their bridge will then be tested to ensure it meets
the criteria from the “customer.” But the customer has specific needs that will
only be met if all of the bridges are properly linked. Discussions focus on how to
solve problems in a group, think out of the box, and work collaboratively.

Who this program is right for:

=  Teams that want to have a lot of fun and a powerful take-away.
®  Teams that need to focus on collaboration and customer focus.

Goals

B Increase communication between team members.
m Break out of silos and focus on the big picture.
B Effective planning and execution as team.

B Have fun together, building morale and camaraderie.

We had a very rewarding teambuilding session with. It was very entertain-
ing, and the session was work effective. — APS

Details

Length
2 hours +/-

Venue
Indoors or virtual

Group size
25-200 people

Includes

v’ Professional facilitation.
v’ Impactful discussions.
v All materials and set up.
v Application exercises.

Rates
First 25 26-75
In-Person $1,750 $45pp call

First 25 people included in base rate.
Over 75 call for quote.
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BRIDGING THE GAP

Agenda & Activities

Warm-Ups (5 minutes) Atlanta Challenge staff lead some
fun warm-up activities that get the group moving and

ready to fully participate.

Intro Team Challenge (10-20 minutes) This is a quick
hands-on activity with the entire group to get the juices
flowing, and get everyone focused on the big picture of
developing the team.

The Teamwork Compass® (15-20 minutes) We lead a
short interactive conversation about the key ingredients
of teamwork and the individual strengths of each team
member. We then use this metaphor throughout the pro-
gram to help the team become familiar with this powerful
tool, and create a culture of success.

Team-Up (2 minutes) If the group is not already split into
teams, we conduct a fun, light-activity game to randomly

sort participants into teams.

Bridge Challenge (30-45 minutes) Teams are given in-
structions and materials for the activity. Each team will
attempt to build their bridge on time and under budget,
but they will also need to network with other teams to
ensure that the client’s needs are met. During the activi-
ty, the Atlanta Challenge staff are available for questions,

and will take plenty of pictures.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Finale (5-15 minutes) Each team’s bridge is tested based
on the criteria given. It’s always a fun and high-energy
moment when teams get caught up in the competition

and cheer for their entries.

Team Review (5-10 minutes) The group shares their ob-
servations about how they performed in their work
groups, and how the groups did, or did not, work togeth-
er. We then talk about how to apply those lessons to spe-

cific situations faced on the job.

Wrap-up Activity (10-15 minutes) We end with a fun
thought provoking activity and a team picture with the
group posing with their various creations.
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SATAPULT ToO Su<<ess

Get out of organizational silos and encourage
collaboration in this fun catapult team building.

Overview

In this fun, hands-on catapult team building, teams try to deliver an assortment
of products to various client locations. Products and locations have different
rewards and different risks. Teams must design and build their delivery system,
and then determine which opportunities are the best option for their team. But
the client wants complete coverage, so all of the teams will need to collaborate
and orchestrate their efforts to be successful in this teamwork activity.

Who this program is right for:

= Teams that want to have a lot of fun and a powerful take-away.
®  Teams that need to focus on collaboration and customer focus.

Goals

B Recognize existing silos that inhibit organizational and individual goals.

Break siloed thinking habits and focus on the big picture.
B Increase communication between teams and individuals.

B Have fun together, build morale and camaraderie.

“Thanks for the great team development activity. You did an excellent job

and the team had very positive feedback”. ~ Coca-Cola

Details

Length
2 hours +/-

Venue
Indoors or virtual

Group size
5-75 people

Includes

v’ Professional facilitation.
v’ Impactful discussions.
v All materials and set up.
v’ Application exercises.

Rates
First 25 26-75
In-Person $1,750 $45pp call

First 25 people included in base rate.
Over 75 call for quote.
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SATAPULT TO SuU<<Ess

Agenda & Activities

Welcome & Warm-Ups (10-15 minutes) Atlanta Challenge staff
welcome the group and set expectations for the program’s
teamwork activities. We then lead some fun warm-up games

that get the group moving and ready to fully participate.

Intro Teamwork Challenge (10-20 minutes) We jump right into
the program with a thought provoking team activity that re-
quires ideas and input from the entire group to solve. This gets
the group engaged and thinking about what they want to get
out of the program, and gets them talking about their individu-
al strengths and how to combine them during the catapult

team building.

Construction Challenge (60 minutes) Teams are given the sce-
nario of meeting a tall order by an important client. Using the
materials provided to them, teams design and build a product
delivery system (catapult) to meet the customer’s needs, aim-
ing for maximum product delivery. They also have tight perfor-
mance measures to meet and a strict budget to operate within.
Attention to detail, strategy and brainstorming are the keys to
team success.

Testing Grounds (10 minutes) Teams line up, present their cre-
ations, and then demonstrate their performance for all to see.
Teams earn points based on how well their team’s project
does, provided it meets all of the customer demands, but many
teams will miss the part that says ALL the teams must meet the
minimum requirements or no one wins. This leads to an eye-
opening conversation about how internal dynamics can cause

loss of business and the need for breaking down silos.

Final Teamwork Challenge (10-20 minutes) This challenge con-
tinues to draw upon the team’s ability to bring together each
person’s perspectives and combine them to create a successful
outcome. The specific activity selection is based on group size,

time available, room layout, and the goals of the program.

Team Review & Wrap-up Activity (15 minutes) The team
shares their observations about how they performed, and how
to apply those lessons to specific situations faced on the job.
We end with a fun, but thought provoking activity and a team
picture with their trophies and catapults.

'als
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[SLAND ESCAPE

A survival-themed adventure that challenges teams to balance
competition and collaboration on their way back to safety.

. Details
Overview
Length:
In this immersive, hands-on teamwork adventure, participants become 5 e
“castaways” trying to escape a deserted island. Teams must gather supplies,
complete survival-themed puzzles and challenges, and use their salvaged items Venue
to build a seaworthy vessel. Finally, they test their boats in open waters to see Indoors
who can make it back to safety. The big lesson surfaces during the debrief — will
they focus on winning alone, or collaborate so that everyone makes it home? Group size
15-75 people
Who this program is right for:
Includes

e Teams that want a fun, high-energy adventure with a meaningful take-away.
e Groups that need to strengthen adaptability, communication, and creativity. v Professional facilitation

e Organizations seeking to highlight the dangers of siloed thinking. v’ Project supplies
v Event photos
v’ Impactful discussion
Goals &
B Balance short-term wins with long-term, sustainable results.
Rates
m Explore how resource-sharing and adaptability create resilience. First25 | 26-75
Format people people 75+
B Recognize how siloed strategies can leave others behind. In-Person  $1,950  $45 call
B Build camaraderie through a unique, story-driven challenge. First 25 people included in base rate.
Over 75 call for quote.
“You all did a fantastic job! We enjoyed it and the employees got a lot from
the exercise.” ~ Associated Hygienic Products, LLC
'ajp
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[SLAND ESCAPE

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge
staff welcome the group, introduce the survival storyline,
and outline the goals for the day. We set the tone with a
quick icebreaker that gets everyone moving, talking, and

ready to take on their role as castaways.

Intro Teamwork Challenge (10-20 minutes) We kick off
with a short team problem-solving exercise that high-
lights the importance of clear communication and shared
strategy. This gets participants engaged and thinking
about how to best combine their diverse skills in order to
thrive on the “island.”

Phase 1: Gathering Supplies (20 minutes) Teams compete
in a series of survival-themed challenges to collect mate-
rials for their boat. These challenges may include
brainteasers, scavenger hunts, and resource-earning tasks
that reward creativity and cooperation. Teams earn build-
ing supplies such as bottles, cardboard, cups, tape, and
string, then record them on their supply log. Each crew
must decide how to prioritize their efforts and manage

scarce resources.

Phase 2: Boat Construction (40 minutes) Using only the
items earned in Phase 1, teams design and build their
“escape vessel.” They are challenged to balance innova-
tion with practicality and to decide whether to share or
trade supplies with other teams. This phase emphasizes

resourcefulness, strategic thinking, and negotiation skills.

'gb

&

N

Phase 3: The Escape Attempt (20-30 minutes) Each team
presents their craft and then puts it to the test in a re-
gatta-style race or distance trial. As the boats take to the
water, teams discover whether their design holds up un-
der pressure. Did they focus only on their own escape, or
did they create a situation where all crews could reach

safety together?

Final Teamwork Challenge (10-20 minutes) We run a
short but engaging wrap-up activity that reinforces the
importance of cross-team collaboration. This additional
challenge ensures participants leave with both a sense of
accomplishment and a clear takeaway they can apply to
workplace dynamics.

Team Review & Wrap-Up (5-10 minutes) Teams reflect
on their performance, including how they earned sup-
plies, how they made resource decisions, and whether
they collaborated or competed. Facilitators connect the
lessons back to organizational silos, resource-sharing, and
collective success. We end with a group photo and a clos-
ing message from the team leader.
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rURIiOUS BIiRDS

An hilarious game that combines engineering, teamwork and

ruthless competition into an awesome catapult team building.

Overview

Teams demonstrate their creativity, tenacity and flexibility as they recover an
assortment of materials that they then use to design and assemble an awe-
inspiring and effective catapult. Then they face off against another team and
attempt to demolish the other team’s fortress while furiously defending and
rebuilding their own. This event has many powerful teamwork lessons, all

wrapped up in an incredibly fun team building with a high energy format.

Who this program is right for:

=  Hands-on teams that need something active.

= Groups that need some time to have fun without any heavy.

Goals

B Develop problem solving and time management skills.
B Enhance creativity and collaboration with teamwork projects.
B Expand accountability and effectiveness in a team environment.

B Build morale and camaraderie through hilarious competition.

“Wanted to follow-up and let you know the team had a great time. You did a

great job!” ~ BCD Group

'gb

Details

Length
2 hours +/-

Venue
Indoors or outdoors in a large
open space.

Group size
10-200 people

Includes
v" Facilitation
Materials

Set up and tear down

NRNIN

Event photos

Rates

First 25 26-75
m

In-Person $1,750 $45pp call

First 25 people included in base rate.
Over 75 call for quote.
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rURIiOUS BIiRDS

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge staff
welcome the participants to a fun team building program and

lead some fun icebreakers to get the group fully engaged.

Team Up! (5 minutes) Our last warm-up game will also random-
ly create small teams. Once in their teams, participants take a

moment to get to know each other better.

Event Intro (5 minutes) The rules for the catapult team building

are explained, and materials are distributed to the teams.

Design Phase (5-10 minutes) The teams examine their building
materials and develop various ideas for what to build and how
to build it. This is done as a separate phase so that conversa-
tions can take place later on about how the group shares, and
hears, different ideas.

Building Phase (30-60 minutes) Teams build their catapults
with one eye on creativity and the other on quality. Their cata-
pult will earn points for creativity and quality, as well as for
how well it throws. This creates interesting insights into how
the team makes decisions and executes their plans during

teamwork projects.

PR & Test Range (10 minutes) Each team brings their catapult
to the launching area to brag about their engineering and crea-
tive superiority. They will then have an opportunity to do a test
round and make improvements to their teamwork projects

before the main event.

The Duel (10 minutes) This is the “main event” of the catapult
team building. Each team is paired up with another team, and
attempts to fire as many birds as they can at the other team’s
wall to knock down their pigs, while at the same time keep
their own wall rebuilt while under fire. Final points are awarded
based on the quality of their catapult, how much wall their

team has standing, and how many pigs have survived.

Team Presentations (10-15 minutes) The teams come together
at the end of the fun team building program to share their in-
sights about what it takes to be creative AND effective, espe-

cially while under time pressure and facing stiff competition.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001 18
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TEAMWORK QUEST

A series of mentally challenging, hands-on teamwork
activities to test and build your team’s character.

Overview

This is the perfect program for groups that want to fine-tune their teamwork
skills and help the group bond as a team. We begin with the Teamwork Com-
passg, a powerful tool that helps participants understand the four foundational
elements of a successful team. Participants then work through a series of hands-
on teamwork activities that help them see how much more effectively a team
can operate when using these key attributes. The group discusses how these
ideas can be applied to real-world situations the team is facing.

Who this program is right for:

= Teams that a break from sitting all day.
®  Teams that need to have some honest conversations.

= Teams that need to look at how they’re operating—in a safe way.

Goals

Identify and enhance individual skills.

Understand the fundamental qualities a team needs.
B Become familiar with a straightforward framework for succeeding as a team.

B Increase communication and support between team members.

“The participants were very engaged and satisfied with the session. It was a delight

for me to experience a master trainer and effective techniques.”
~ Chattahoochee Tech HR

'gb
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Details

Length:
90 minutes or 3 hours

Venue
Indoors or outdoors

Group size
5-200 people

Includes

v’ Professional facilitation.
Activity supplies.

Event photos.

Impactful discussion.

SRNRNRN

Digital handouts.

Rates

First 25 26-200
people people

3 Hour $2,700 $45pp
90 Minute $1,450 $35pp

First 25 people included in base rate.
Add 4-month mastermind: 51,900
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TEAMWORK QUEST

Agenda & Activities

Welcome & Warm-Ups (10-15 minutes) Atlanta Challenge
staff welcome participants and set expectations and
ground rules for the day's events. We then lead some fun
warm-up activities that break the ice and get the group
physically and emotionally involved, as well as split them
into smaller teams for the event if needed.

The Teamwork Compassa (15-20 minutes) We lead a
short interactive conversation about the key ingredients
of teamwork, how different team members have a
stronger affinity for some of those ingredients, and how
to bring them all together to be an unstoppable team. We
then use this metaphor throughout the program to help
the team become familiar with this powerful tool and

create a culture of success.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

The Quest (60-120 minutes) Groups tackle a series of
hands-on teamwork activities which require brainstorm-
ing,
solving. Here are some examples of the dozens that we

collaboration, planning, and creative problem-
have available. Activities done by each group are selected

by our expert facilitators to fit your group.

Closing Debrief & Wrap-up Activity (5-15 minutes) The
group comes together to acknowledge accomplishments
of the day and incorporate their enhanced teamwork
skills into real life. We wrap up with a meaningful closing

activity and team picture.
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TEAM TREK_

A unique way to experience the outdoors,
while tackling team challenges and discussions.

Overview

Getting outdoors with the team is a great way to get out of the normal routine
and see things from a new perspective. Teamwork Trek takes your group on an
insightful and interactive hike with thoughtful team challenges and conversa-
tions along the way. We begin with the Teamwork Compass® - a powerful tool
that helps participants understand the four foundational elements of a success-
ful team. The team reflects back on this model as they discuss with a teammate
their observations as they make their way to the next challenge. The destination
is @ more cohesive team with a stronger bond and clearer path.

Who this program is right for:

Details

Length:
3 hours +/-

Venue

Atlanta area park

Group size
5-25 people

Includes
v" Professional facilitation

. s v Vi i
= Teams with a sense of adventure and a willingness to explore. Activity supplies
. . v
= Teams that have important things to work out together. Event photos
v Impactful discussion
Goals Rates
B |dentify areas for each leader to develop as they move forward on their path. First 25 26-200
ESEEEE
- , . .
Understand the leader’s role in the core foundations of successful teams. 3 Hour 42,900 $50pp
B Learn from a series of challenges and conversations that give valuable insights. 90 Minute $1,650 $40pp
B Give and get feedback from peers on how to level-up as leader. Fﬁfiﬁ?ﬂ: ;Ztczlsut{:fillgj(?le;gge
“We loved our event! We gained so much and everyone is so excited
to put what we've learned into practice.” ~ Porex
'gb
[)
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TEAM TRE

Agenda & Activities

Welcome & Warm-Ups (10-15 minutes) Atlanta Challenge staff
welcome participants and set expectations and ground rules for
the day's events. We then lead some fun warm-up activities
that break the ice and get the group physically and emotionally
involved, as well as split them into smaller teams for the event
if needed.

The Teamwork CompassQ (15-20 minutes) We lead a short in-
teractive conversation about the key ingredients of teamwork,
how different team members have a stronger affinity for some
of those ingredients, and how to bring them all together to be
an unstoppable team. We then use this metaphor throughout
the program to help the team become familiar with this power-

ful tool and create a culture of success.

The Trek (60-120 minutes) Groups tackle a series of hands-on
teamwork activities which require brainstorming, collaboration,
planning, and creative problem-solving. Here are some exam-
ples of the dozens that we have available. After each challenge,
participants reflect on the activity in pairs as the group walks to
the next location.” Activities done by each group are selected

by our expert facilitators to fit your group.

Warp Speed In this activity, participants must transport a series
a of objects around the group, but in a certain order, with no
mistakes, while being timed. Then they will reduce their time
in each round. This brings to light the changes in thinking need-
ed to improve efficiency. The team discusses, brainstorming,
collaboration, process improvement, and goals., as well as how

to apply these lesson on the team.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Zoom In this challenge, every person on your team is given an
image from a sequence. Without showing their image to any-
one else, the team must discuss the various pieces of infor-
mation they have, gain clarity on what the big picture is, and
then align themselves in such a way that the final product is
consistent. A fantastic conversation game about communica-

tion and clarity.

The Maze using only their wits, their memories, and the sup-
port of their team, the team must find their way through an
unmarked maze. But the challenge is not what they think it is,

and the eye-opening lessons are often very powerful.

Sherpa Walk This trust-building activity (with NO blindfolds)
has the team take responsibility for each other in a new way,
and discover what it takes to earn and to give trust. The team’s

current level of trust is brought to light and improved.

Closing Debrief & Wrap-up Activity (5-15 minutes) The group
comes together to acknowledge accomplishments of the day
and incorporate lessons into real life. We wrap up with a mean-

ingful closing activity and team picture.
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BREAKING LIMITS

A powerful vision and goal setting experience that gives
teams the edge they need to perform at their best.

Overview

In this dynamic board breaking workshop, we teach simple and effective strate-
gies for developing compelling goals and maintaining commitment no matter
what happens. Each participant will take part in an exciting and sometimes life-
changing board breaking experience that will serve as a physical metaphor for
breaking through the barriers and limiting beliefs that hold them back from

world-class performance.

Who this program is right for:

= |eaders and others who want to achieve more.

= Groups that need to generate more enthusiasm and commitment.

Goals

Develop specific, compelling goals.

Breakthrough perceived barriers to success.

m Enhance self confidence and executive presence.

Inspire others to do great things.

“Thank you for a successful morning! We really had a great time and it was just

what we needed. The group definitely had a breakthrough!”
~ Sunrise at Buckhead

-,
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Details

Length
1.5 or 3 hours

Venue
Meeting room

Group size
20-100 people

Includes:

v" Complete facilitation
Boards for breaking
Participant handouts

Event photos

SRNIENIRN

30-Day follow-up session

Rates

First 25 26-75
people people

90 Minute $1,950 $55pp
3 Hour $3,200 $65pp

First 25 people included in base rate.
Add 4-month mastermind: 51,900
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BREAKING LIMITS

Agenda & Activities

Introduction (5 minutes) Our staff welcome participants

and set expectations for the day's events.

Warm-ups & Energizers (5-10 minutes) We lead a few fun
activities that break the ice and get the group physically
and emotionally involved.

Intro Challenge (15-30 minutes) We jump right into the
program with a thought provoking team activity that re-
quires ideas and input from the entire group to solve. This
gets the group engaged and thinking about what they

want to get out of the program.

Personal Focus Appraisal (30-45 minutes) People tend to
get what they focus on, and in this enlightening activity
participants identify what their key areas of focus are,
and how to utilize those traits to be more effective at de-

fining and achieving their goals.

Comfort Zone Talk (10 minutes) This hands-on demon-
stration illustrates how easy it is to get caught in the com-
placency trap, and how we typically respond when con-
fronted with a new challenge. The point is made that all
achievement happens outside our comfort zones and that
discomfort is not the problem, but the signpost to suc-

cess.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Goals & Barriers (30-60 minutes) This session begins with
a brief discussion on goal-setting: how to state goals spe-
cifically and positively, and then to honestly address any

barriers (real or perceived) that may be holding us back.

Breakthrough Challenge (30-60 minutes) The group
learns a step-by-step process for breaking through their
boards safely and effectively. After everyone has broken
through, the group discusses the applications of the met-

aphor of board breaking.

Closing & Wrap-up Activity (5-15 minutes) The group
shares what the event has meant to them, decisions they
have made based on their experience, and how they can
We end
with a fun but meaningful closing activity and a group

apply those lessons in their leadership roles.

picture.
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PORTABLE ESCAPE ROOM

The perfect corporate event featuring our unique
mobile escape room where all teams escape at once.

Overview Details
Our Portable Escape Room team building event gives teams a chance to work Length
together, have fun, get to know each other, and enjoy a fun competition. Partic- ) Ty <
ipants work in small groups of 6-8 people to “escape” from their “room.” To en-

sure that everyone stays involved and finishes at the same time, the winner is Venue

the team that escapes with the most points. They will need to solve physical, Indoors
paper-based, and virtual clues, decode puzzles, and complete hands-on chal-

lenges to open locks, find on-line files, and access secure areas. Because we can Fr e

support as many teams at once as needed, this is a great escape room for a cor- 10-200 people

porate event or conference.

Includes
Goals .
v’ Facilitation
B Develop effective information sharing and task allocation. .
P & v' Materials
B Practice collaborating and creative problem solving. v Set up and tear down
B Explore managing time to solve multiple challenges. v Event photos
B Get to know team mates better while building morale & camaraderie.
Rates

In-Person $1,900 $45pp call

First 35 people included in base rate.
Over 150 call for quote.

“It was a lot of fun and extremely well put together and ran very smoothly.”
~ Deloitte

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

First 35 | 36-149
m
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PORTABLE ESCAPE ROOM

Agenda & Activities

Welcome to the world of corporate espionage! Dewey Killum, the VP of Product Development, has been using the company labora-

tory to manufacture dangerous substances that he will sell to the highest bidder. Your team of crack investigators is hot on his

heels, but must work quickly to stop his evil plan, and reveal the dangerous enemy agents all over the world. Your team has man-

aged to get their hands on Dewey'’s briefcase, your first major break in the case. Now all you have to do is figure out how to get into

it, and into Dewey’s lab, in order to decipher the encrypted information that will lead you to the secret formulas and his buyers.

Your team has only 90 minutes to unlock as many files as you can, and get out of Dewey’s lab before you are discovered.

Welcome & Warm-Ups (5 minutes) Atlanta Challenge
staff welcome the participants and set expectations for
the escape room team building. We then lead some fun
warm-up activities that also randomly create small teams.

Team Up (5 minutes) Teams take a moment to get to
know each other and who they will be working with.

Tutorial (10 minutes) Our staff members hand out sup-
plies to the teams, and review the rules and timeline for
the escape room program. We also provide some basics
of clue solving and code cracking.

The Mobile Escape Room (90 minutes)

Corporate Documents: Each team will receive a packet
of company information, Dewey’s briefcase, and other
mysterious items. Careful examination can reveal a lot
of helpful hints.

Team-to-Team Collaboration: Each team has ALMOST
identical information, but to solve some clues they will
have to work together.

Challenges: Once teams have the access codes, they
will enter Dewey’s laboratory and work to solve the
hands-on challenges in this area..

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Scoring (5 minutes) Teams reconvene to finalize their
scoring, and are given the solutions to all of the puzzles in
the escape room. We announce our highest scoring team
and other honorable mentions.

Wrap-Up (5 minutes) We end the escape room team
building with a fun closing activity and great group pic-
ture.
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MURDER MYSTERY

A meal time mystery game that has a great balance
of fun, problem solving, creativity and teamwork.

Overview

Our murder mystery team building scenario is a great way to liven up your din-
ner, cocktail hour or reception while maintaining a teamwork component. Nine
of your participants become characters for the mystery, without needing to
memorize a single line. Everyone in the room works in small groups (not as indi-
viduals) to solve clues, answer trivia and complete other challenges. In order to
win, a team will need to solve the murder mystery AND earn as many bonus
points as they can. Works well as a corporate murder mystery party or a murder
mystery game for larger groups.

Goals

B Collaborating and managing time to solve multiple challenges.
= Have a lot of fun while being creative.
B Improve effective information sharing and task allocation.

B Get to know team mates better while building morale & camaraderie.

“What an amazingly fun evening we had with the murder mystery. Your

program is the ultimate in teambuilding. Thank you! Thank you! Thank you!”
~ Kimberly Clark Corp
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Details

Length
2-2% hours

Venue

Indoors in a private room.

Group size
10-200 people

Includes

v’ Facilitation

Materials

Set up and tear down

Event photos

RS

Character coaching

Rates

In-Person $1,500 $29pp call

First 35 people included in base rate.
Over 150 call for quote.

First 35 | 36-149
ESEIEEES
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MURDER MYSTERY

Agenda & Activities

Atlanta Challenge provides the Facilitator / Narrator to
lead the murder mystery team building game, props for
participant-characters, clue and trivia packets, and other
program materials. The Atlanta Challenge Facilitator
coaches the characters on their duties before the pro-
gram starts. The characters do not know who the villain
is, even if it is their character, so they can be fully en-
gaged participants. For the most fun and best fit to the
story line, the “victim” is the highest level person in the
group. The table-teams for solving the mystery can be
assigned in advance, or randomly upon arrival.

¢ Prior to the start of the program, the 9 participant-
characters are given a quick orientation to the program
and how to fulfill their parts. There is nothing to mem-
orize, so being a character is stress-free.

+ Upon arrival, each table-team receives an introduction
to the murder mystery team building and their first
challenges.

# The primary characters are introduced and the stage is
set for the mystery.

+ Just after your first course is served, the guests witness
the murder, but there may be more...

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

+ Between each course of the meal, the mystery contin-
ues to unfold with more dramatic action and clues that
will lead to the mystery's conclusion.

+ Before dessert, each team makes their accusations and
provides their theory of what happened.

¢ The solution is dramatically revealed around the time
dessert is served.

¢ The facilitator announces the winning team—the one
that solved the mystery and earned the most points in
the team challenges.

¢ The program ends with a brief discussion on teamwork
(when appropriate), acknowledgement of your team
characters, and bringing up the cast for a picture and
round of appreciative applause.
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GAMESILIOMN/

An engaging mix of trivia, music, and hands-on challenges

in a fun and competitive game show team building.

Overview Details
This lively team building game show competition gets groups thinking and laugh- Length
ing together. Working in table-teams of 6-10 people, teams try to earn the highest 9 s
score by correctly answering a wide range of trivia questions, competing in special
challenges, and solving brainteasers. We make the program challenging, but keep Venue
it light enough that everyone can relax, get involved, and have a good time. Lots Indoors
of fun for a corporate party or conference activity.
Group size
10-200 people
Goals
B Practice resource management and pooling knowledge. Tl e
B Have fun building in a light-hearted competition. v’ Facilitation
B Develop an appreciation of others' knowledge and skills. v Materials
v Set up and tear down
B Get to know team mates better while building morale & camaraderie.
v Event photos

Rates

First 35 | 36-149
m

In-Person $1,500 $29pp call

First 35 people included in base rate.
Over 150 call for quote.

“Thank you so much for your help at our meeting. As you can tell by the pho-

tos, our team had a lot of fun!” ~ Nichiha

'als
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Agenda & Activities

Welcome & Warm-Ups (5 minutes) Atlanta Challenge staff wel-
come the participants and give a quick overview of the game
show team building. We then lead some fun warm-up activities
that also randomly create small teams.

Team-Up (5-10 minutes) If the group is not already split into
teams, we conduct a fun, light-activity game to randomly sort
participants into teams.

Introduction & Instructions (5 minutes) Atlanta Challenge staff
explain the rules for the game, and distribute answer sheets
and other materials to every team. Each team selects a secre-
tary to write their answers.

The Game Show (1-2 hours) The group works within their table-
teams to earn the highest score by answering a series of trivia
questions, solving team challenges, and deciphering brainteas-
ers. If this is a corporate party with food, participants can eat
during the game show.

Sample on-screen challenges:

Trivia Round: Teams are given 5 seconds per question to
come up with their answers, and 30 seconds at the end of
the 10-question series, giving them a chance to strategize
how they will get the best answers.

Music Round: Teams try to name the artist and/or song title
performed in the 5 second sample.

Photo Round: Teams correctly identify the item, person or
place in the slideshow, but the pictures can be tricky, and
they are not displayed for very long.

How Many?: Teams guess the correct amount of items in a
picture, earning points based on how close their answers are.

©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001

Sample table-top games:

Scramble: Teams are given a packet of cards with one word
on each card. They race against the clock to create as many
compound words as they can.

Show Me: Like a scavenger hunt, but backwards. The MC
calls out an item and each team scrambles to find that item
within their team, then runs to show it to the MC or an assis-
tant.

Sugar Rush: Teams answer questions about popular candy
brands, but rather than earn points, they are immediately
showered with candy when they answer correctly. Always a
great grand finale to the event.

Scoring & Prizes (5 minutes) We announce team scores from
bottom to top, recognize the winning team of the game show
team building and hand out prizes if made available by client.

Wrap-Up (2 minutes) A thank-you to the group, team picture if
appropriate, and any announcements the group needs before
breaking.

Service Project Option

Teams use the points they earn to “purchase” items from
a store that we set up at the event.. At the end of the
event, teams place their items into a backpack or gift bag
or box. This can be done as a food drive, back-to-school
backpacks, emergency shelter pack, gift bag of toys, etc.
Add $10-20 per person depending on how much you
want to give.
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social networking app game

A fun app-based activity that uses photos, videos, trivia and

surveys to help your group get to know each other better.

Overview

This interactive team building activity gets attendees using technology to devel-
op relationships by interacting with as many people as possible. They will meet
people in our live video conference room as they answer trivia challenges, take
photos with other attendees, record group videos, and other fun projects.

To ensure maximum interaction, the breakout room teams will be shuffled sev-
eral times during the event (like speed dating for teams) to allow people to in-

teract with as many others as possible.

Goals

Fast-paced collaborative competition.

Build awareness and recognition of key messages.

Learn about coworkers in a variety of ways.

Ensure fun networking between participants.

“The team really enjoyed their experience and I’'m sure we’d like to do it again at

another time. Thanks for making photos available to us! They will be awesome
additions to the photo album for this meeting!” - ADP

-,
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Details

Length
60 minutes

Venue
Indoors or Virtual

Group size
35-500

Includes

v’ Facilitation

Materials

Set up and tear down

AN NN

Event photos

Rates

First 35 | 36-149

In-Person $1,500 $29pp call

Virtual $980 $25pp call

First 35 people included in base rate.
Over 150 call for quote.
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social networking app game

Agenda & Activities

Welcome & Warm-Ups (5 minutes) Our staff welcome the par-
ticipants and lead some fun virtual warm-up activities to get

everyone ready to go.

App Orientation (2 minutes) We provide everyone with instruc-

tions for downloading the app and playing the game.

Networking! (30-60 minutes) Individuals and/or teams earn
points by completing tasks in the mobile app with their “room
mates.” The room assignments are shuffled frequently to keep
the energy up and the interactions flowing. Some of the chal-

lenges available are:

Photo & Video Missions: These are fun shots that teams or
individuals take of themselves with other participants, en-

couraging fun and networking.

Personal Trivia: The app gives everyone a list of unique things
that they need to find out about other people in the group,
and then type in their name when they find a match. A great
rapport builder!

Quizzes: We have a storehouse full of great general trivia, or

we can have questions about any topic you like.

Scoring (ongoing) A real-time scoreboard can be available
throughout the event if desired, or turned off to keep every-

one’s score a mystery until the end.

Wrap-Up (2-5 minutes) We show high scores, announce prizes
when available, display top photos, and wrap up with a large

virtual group photo.

I,

J

Open Tasks

Photo Challenges

Challenge
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TEAM NETWORKING

Participants network with as many people as possible,
and work together to be successful in this fun event.

Overview Details
In this fun and fast-paced corporate networking activity, participants work Length
through a series of challenges to earn points individually, based on how well 2-3 hours +/-
their team does. Between each challenge, everyone is moved to a new team, so
in order to succeed individually participants need to do their best with each new Venue
group. Participants get to work with a wide variety of people, reinforcing the Indoors
skills it takes to hit the ground running with a new work group. A great business
networking game for large groups. Crmdre
35-500
Goals
Includes
m Reinforce the importance of working with others.
v Facilitation
B Improve ability to adapt quickly to a new workgroup and be successful. v Materials
B Manage resources and time more effectively. v Set up and tear down
B Get to know as many coworkers and colleagues as possible. v Event photos
Rates

In-Person $2,100 $35pp call

First 35 people included in base rate.
Over 150 call for quote.

“Thanks for a wonderful event. The team is still talking about it. Everything

was very well laid out, the games were engaging, challenging, and so much
fun.” ~ Halyard Health

'gb
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First 35 | 36-149
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TEAM NETWORKING

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge staff
welcome everyone to the networking activity and lead some
fun icebreakers to get the group fully engaged.

Event Intro (5 minutes) Our staff explain the rules for the event
and distribute materials to the teams.

First Team Up (5 minutes) Participants take a moment to get to
know their teammates better. Between each challenge, every-
one moves to a new team, allowing for maximum networking in
the group. A short get-to-know-you segment precedes each of
the networking activities.

Group Challenges (45-90 minutes) Participants rotate through a
series of challenges they complete with a different team each
challenge. Each challenge contributes to the participants’ indi-
vidual score sheets. We provide a range of challenge styles so
that everyone has an opportunity to shine. Final networking
activities are based on group size, time allotted, and venue.

Sample activities include:

Reaching New Heights Teams build the tallest tower they
can, using a limited supply of unlikely construction materials.

Boggled Each team is provided with a collection of word
puzzles and a tub of letter tiles. They will attempt to com-
plete as many of the puzzles as they can before time runs
out.
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Hum That Tune Each player on the team has one minute to
get their team to guess as many tunes as they can based
solely on their ability to hum the tune well enough for the
team to guess correctly.

Shape Up Teams are given sets of puzzle pieces and match-
ing outlines. But the people assembling the puzzles must
rely on instructions from their team mates.

Domino Math Each team is given a box of dominoes and a
set of math puzzles. Each puzzle is easy enough, but the goal
is to complete all the puzzles using the full set of dominoes.
Brainstorming and collaboration are essential.

Photo Shoot Teams race to complete a series of fun photo
challenges all around the venue. Many photos require part-
nering with other teams, which builds more networking op-
portunities.

Amazing Maze Using a special all-hands device, each group
will attempt to move several items through the maze before
the countdown ends.

Scoring & Winner Announcements (5-10 minutes) Individual
score cards are tallied, and we announce the high scoring par-
ticipants.

Wrap-Up (5 minutes) We end with a few final words and a
group picture.
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THE SHARK PITCH

Teams create, market and pitch a new product to develop
their innovation skills in this corporate scavenger hunt.

Overview Details
Experience the fun of your own TV-spin-off in this exciting corporate scavenger Length
hunt. Using our award winning app as their guide, teams design, research and 2-3 hours +/-
promote a new product idea. Each group will design a logo, film an infomercial,
create marketing materials, interview potential consumers, and even create a Venue
prototype product from materials gathered on their travels. Fun business trivia Indoors
will keep the entire team engaged while they create a product worthy of win-
ning in the final boardroom challenge. .
Group size
35-500
Goals
Includes

B Develop a customer-focused mindset. v Eacilitati
acilitation

B Practice collaboration and innovation.

v Materials

B Use resources effectively and creatively. v Set up and tear down
v

B Get to know team mates better while building morale & camaraderie. Bz i
Rates

First25 | 26-149
m

In-Person $2,500  $35pp call

First 25 people included in base rate.
Over 150 call for quote.

“l wanted to say a HUGE THANK YOU!! ! The event was a HUGE success.

The game was such a fantastic contribution to the conference and will be
spoken about for a long time!” - Direct Line Group
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THE SHARK PITCH

Agenda & Activities

Welcome & Warm-Ups (10-15 minutes) Our staff welcome the
participants and build excitement for the event. We then lead
some fun warm-up activities that also randomly create small

teams.

Team Up! (5-10 minutes) Teammates get to know each other,

and develop team names and slogans.

Event Intro (5-10 minutes) Our on-site facilitator introduces the
event, and goes over the rules and other essential details.
Teams review their materials, delegate team member roles,
and discuss their strategy for accomplishing all parts of their

pitch and the corporate scavenger hunt.

The Pitch Challenges (1.5-2 hours) Our app guides each team
through a series of business objectives designed to help pre-
pare their product pitch for the boardroom. Possible challenges

include:

Logo Design: Each team designs a creative and meaningful
logo for their product.

Market Research: Using the general public or our actors
(included in large group programs), each team must survey

potential customers for market viability.

Product Prototype: Using available materials, each team cre-

ates a prototype of their product to use in their marketing.
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Video Advertisements: Using their iPads, teams film short

infomercials about their new product.

Invest Points: Teams have the opportunity to “invest” points

in other teams for influence or collaboration.

Bonus Business Challenges: As teams complete missions and
earn points, additional missions are revealed in the app.
Teams use these bonus points for “investing” and other pur-

poses.

Scoring & Voting (10 minutes) Teams reconvene at the starting

area to finalize their scoring and vote for their favorite team.

Final Pitch (5-15 minutes) The most popular team has the op-
portunity to present their pitch live to the entire group.

Review (5-10 minutes) We briefly discuss lessons learned dur-
ing the program and ideas for implementing best practices into

the workplace.

Wrap-Up (10-15 minutes) We end with a fun closing activity

and a group picture.

After Party Slideshow If you would like a visual wrap-up to your
corporate scavenger hunt, or just to run pictures during dinner,
we can provide a website link so your team can immediately

view photos and videos from your event.
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TEAMWORK HUNT

Enjoy an amazing high-tech scavenger hunt with a wide
variety of fun challenges at one of several locations.

Overview

Unite your team for an exciting adventure across Atlanta’s vibrant locales, in-
cluding Marietta Square, Historic Roswell, Decatur, Old Norcross, Zoo Atlanta,
Piedmont Park, Centennial Park, Avalon, Atlantic Station, and more. Using our
innovative app, teams work together to solve puzzles, complete creative chal-
lenges, and capture memorable moments through photo and video tasks at var-
ious checkpoints. With the option to incorporate custom trivia and client-
specific themes, this experience is designed to foster collaboration and commu-
nication, making it a truly impactful team-building event.

Goals

B Appreciate each others’ skills and knowledge.
B Take a break from your meetings to have fun.

B Share accountability and project management.

B Get to know your venue, and each other.

“Everyone really enjoyed themselves much more then they had anticipated.

We had a few naysayers who ended up having a great time!” ~ Cbeyond

I,

Details

Length
2 -3 hours

Venue
Indoors and outdoors at your
hotel

Group size
35-500

Includes
v" Facilitation
Materials

Set up and tear down

NRNIN

Event photos

Rates

First25 | 26-149
m

In-Person $1,500  $29pp call

First 25 people included in base rate.
Over 150 call for quote.
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TEAMWORK HUNT

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Our staff welcome the
participants to the venue and get everyone ready for a great
team scavenger hunt. We then lead some fun warm-up activi-

ties that also randomly create small teams.

Team Up! (5-10 minutes) Teams take a few moments to create
a name and slogan for their team, and build some team spirit

and unity.

Event intro (5 minutes) Our fun and energetic staff give the
group a quick tutorial on the app and any other event compo-

nents to ensure a smooth start.

The Hunt (1-2 hours) Teams use interactive maps in the app
and items within the hunt area to unlock a variety of challeng-

es. Scavenger hunt activities include:

Genius Games: Teams work on this collection of various
mental challenges for extra points as they travel around the

venue.

Site Snaps: Teams take fun pictures of themselves, and
sometimes other teams, in these themed shots that help the

team really explore the site.

Close-ups: Teams receive a page full of pictures that are
close-ups of various landmarks in the hunt zone. They re-

ceive points for those they find and correctly identify.
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Fact Finders: Teams answer trivia questions about the venue,
Georgia, and other fun facts that a well-traveled team should

know.

Teammate Trivia: Teams answer trivia questions about their
team mates to help them get to know more about each oth-

er.

Staff Challenges: Whenever a team finds one of our staff,
they take on bonus missions for big points. Possible challeng-
es include puzzles & brainteasers, videos, and other games

that need a team to be completed.

Pop-Ups: During the hunt, our staff Game Master will send
out surprise games such as a flash mob challenge, team vs.

team dance-off, or even a company trivia race.

Scoring (10 minutes) Teams turn in their materials, and then
the final hotel scavenger hunt scores are dramatically revealed.

Wrap-Up (5 minutes) We end with a few final thoughts and an

awesome group picture.

After Party Slideshow If you want to have a more celebrational
wrap up, or just run pictures during dinner, we can provide you
with a website link so that your team can immediately view

photos and videos from your event.
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GREAT HUNT DESTINATIONS ALL AROUND TOWN
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SOME ASSEMBLY REQUIRED

Break out of silos, increase team effectiveness, and

improve bonding with a charity team building.

Overview

Participate in a corporate charity event that helps local children in need while
also improving teamwork skills. Teams of 5-11 people construct a project that
will be donated to a local children’s charity. Teams must organize the different
functions of engineering, inventory, and assembly, while dealing with different
restrictions on their communication and departmental movements. This pro-
gram effectively merges teamwork skills and breaking down silos in the work-
place with a meaningful charity team building event.

Who this program is right for:

= Teams that want to build morale and make a difference.

=  Teams that need to look at how they interact internally and externally.

Goals

m Understand the power of clear and precise communication.
m Give back to the community by donating toys to families in need.
m Increase collaboration to reduce organizational silos.

m Build morale and commitment on the team.

“Thank you for making this a success and leaving everyone with a “feel

good” gesture due to the donation factor.” ~ Southern Polymer

-,

Details

Length
3 hours +/-

Venue
Indoors, conference room

Group size
15-200

Includes

v’ Professional facilitation
Activity supplies

Event photos

Impactful discussion
Toys for donation

AR NE N NN

Delivery to charity

Rates
First 25 26-150
ESEEEED
In-person $2,950 S65pp call

First 25 people included in base rate.
Add 4-month mastermind: 51,900

A ©2001-2026 ATLANTA CHALLENGE, LLC ® WWW.ATLANTACHALLENGE.COM o 404-848-1001 40


http://WWW.ATLANTACHALLENGE.COM

SOME ASSEMBLY REQUIRED

Agenda & Activities

Welcome & Warm-Ups (10-15 minutes) Atlanta Challenge
staff welcome the group and set expectations for the
charity team building. We then lead some fun warm-up
activities that get the group moving and ready to fully
participate.

Intro Team Challenge (10-20 minutes) This is a quick
hands-on activity with the entire group to get the juices
flowing, and get everyone focused on the big picture of

developing the team and donating a quality toy or item.

Strategy Session (10 minutes) Teams review the instruc-
tions and timeline. Teams then decide who will be as-
signed to each department and how to maximize their
performance. This compels the team to focus on planning

and using team members’ strengths.

Building Phase (60-120 minutes) Building is done in sever-
al rounds. Each round consists of a short team meeting
followed by a construction phase. During the meeting,
the group can discuss what is working and what is not.
Groups keep track of these observations on a Delta/Plus
worksheet. The teams will also need to adapt to changes
that happen to the rules or to their team (members are
“transferred” to other teams, schedule changes, etc.).
After the team meeting, each person goes to their as-
signed department for the construction phase of that

round.

'ﬂp

&

N

Quality Inspection (5 minutes) Each charity team building
project is inspected by your team and our staff to ensure

safety and quality.

Teamwork Review (10-15 minutes) The team discusses
what they observed during the activity, how this reflects
what happens in their workplace, and what changes will
help the team be more effective in the future. Organiza-

tional silos typically come up.

Charity Introduction (5 minutes) The group learns about
the charity that will be receiving the charity items and
why that charity was selected. For larger programs, a rep-
resentative from the charity may be available to accept
the donation.

Wrap-up (5 minutes) We end with a thought provoking

activity and a team picture with the projects.
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CHARITY NETWORKING

Teams network while they overcome challenging games to

help the less fortunate overcome challenging situations.

Overview

In this networking activity, your group will work through a series of challenges in
order to support an important charity. Each team works to support people going
through a tough transition, whether that is a woman escaping a violent home, a
family that’s lost everything, or a veteran returning home. Between each chal-
lenge, the group is completely reformed into new teams, giving participants a
chance to work with a wide variety of people, and reinforcing the teamwork and
soft skills needed to hit the ground running with a new work group.

Goals

B Reinforce the importance of staying focused on the primary goal.
B Meet a wide range of other participants.
B Implement key teamwork skills more effectively.

B Support people in the community who need help.

“The team has raved about the experience. Your preparation and profession-

alism are greatly appreciated. The goodwill effort added the extra icing to the
cake. It was a great event because of you!” - Amerigroup

-,
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Details

Length
3 hours +/-

Venue
Indoors

Group size
35-500

Includes

v’ Facilitation

Materials

Set up and tear down
Event photos

Toys

AN NN

Toy delivery

Rates

In-Person $2,750 $65pp call

First 35 people included in base rate.
Over 150 call for quote.

First25 | 26-149
“
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CHARITY NETWORKING

Agenda & Activities

Welcome & Warm-Ups (5-10 minutes) Atlanta Challenge staff
welcome the participants and lead some fun warm-up activities
to get the group fully engaged and ready for a fun networking

event.

Event Intro (5 minutes) Our staff explain the rules for the cor-
porate networking activity and the charity team building com-

ponent.

First Team Up (5 minutes) Participants take a moment to get to
know their teammates better. Between each challenge, every-
one moves to a new team, allowing for maximum networking in
the group. A shortened get-to-know-you segment precedes

each activity.

Charity Challenges (60-120 minutes) Teams complete a series
of challenges to earn the items for their gift bag. We provide a
range of challenge styles so that everyone has an opportunity
to shine. Final charity team building activities are based on
group size, time allowed, venue, and donation item selected.

Sample activities include:

Hitting The Numbers Teams must successfully transport
“products” using only the resources given. Some “products”
have more value than others, but greater consequences for

failure.

Shape Up Teams are given sets of puzzle pieces and match-
ing outlines. But the people assembling the puzzles must

rely on instructions from their team mates.
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Amazing Teamwork Teams navigate items through a maze
using a device that must be steered by the entire team,

while racing against the clock.

Copy Cat Teams need to assemble an exact copy of a model,
but the people who can look at the model can’t touch the
parts, relying on good communication to support their team-

mates.

Assemble & Inspire (10 minutes) The final teams in the series
of networking activites organize their gift items, place them
into the gift bag or back pack, and then work together to create
a short and inspiring note card to send along with their pack-

age.

Group Debrief (10 minutes) All teams come together to share
their experiences and lessons learned, and talk about how to

incorporate those lessons on the job.

Charity Introduction (5 minutes) We share about the charity
that will be receiving the items and why that charity was select-
ed. For larger programs, a representative from the charity may

be available to accept the donation.

Wrap-Up (5 minutes) We end your fun networking event with a
few final words and a group picture with the completed dona-

tion items.
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TW RAJIDERS

Build a bike or other child’s toy to build your team’s commitment
to excellence and corporate social responsibility.

Overview Details
This intriguing corporate social responsibility activity is set in Egypt, as teams of e
8-10 participants work their way through the archeological site of an ancient % oG
temple to obtain the parts for a child’s toy. The challenges are a combination of

proven tabletop problem-solving initiatives and mental challenges that will help Location:
your team identify optimum teamwork skills. At the end of the charity team Indoors
building, each team will assemble their toy and get it ready to donate. The goal

of donating a completed toy to charity is a great metaphor for staying focused Group size:

on the big picture. 20-500 people

Goals Includes:
B Appreciate each others’ skills and knowledge. v Facilitation
/ .
® Reinforce the importance of staying focused on the primary goal. iz Tl
v Set up and tear down
B Implement key teamwork skills more effectively. v Event photos
B Contribute to children in the community. v' Toys
v" Toy delivery
Rates

First 25 | 26-149
m
In-Person $2,750  $65pp call

First 35 people included in base rate.

This was AWESOMIE, thank you so much, Shawn. The event was truly heartwarm-
Groups over 150 call for quote.

ing. The team had a terrific time, and they were very engaged and happy! We ap-
preciate you and your team.” - Wits End Productions
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OV RAJIDERS

Agenda & Activities

Welcome & Warm-Ups (20-30 minutes) Atlanta Challenge staff
welcome the participants and set expectations for the corpo-
rate social responsibility activity.

Team Up! (5 minutes) We lead some fun warm-up activities
that also randomly create small teams for the rest of the chari-

ty team building event.

Recovery Challenges (90-120 minutes) Teams attempt to recov-
er the parts for their toy by completing a series of challenges.

These activities are more mentally than physically challenging.

The Obelisk Mystery At the entrance to the Temple of Har-
pocrates stands an obelisk. Each team member is given a
few cryptic clues that only they can see, but when com-
bined, the team will be able to unravel the mystery, IF they
can communicate effectively.

The Four Keys The Ancient Egyptians guarded their treas-
ures with incredible feats of engineering. Your team will
need to open four locks using the several tangram pieces
available, but each person is the only one who can control
their piece.

The Secret Symbol The Ancient Egyptians made great use
of symbolism in their culture. Your team must determine
which path is the correct one to take by correctly com-
municating the information you each have, but without
anyone speaking.
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The Court of the Underworld One of the “Seven Steps To
Paradise” was to be led into the great Court of the Under-
world by the god Aker. Teams must find a path through the

maze using the team device.

The Oracle Message To gain access to the next chamber,
your team must appease the local Oracle. Teams will need
to demonstrate their intelligence, appreciation for Egyptian
wisdom, and ability to work together in their teams and as

an organization

The Celestial River The Egyptians believed it was an im-
portant step in the process of entering the afterlife to cross
the celestial river. Using the materials provided, each team

must cross this legendary obstacle.

Accessory Challenges Teams complete additional challenges,
such as trivia, brainteasers, and hilarious “facilitator missions,”

to earn points for purchasing accessories for their toy.

Assembly (15 minutes) Teams build a bike or other toy, then
accessorize and inspect their toys.

Group Discussion (5-10 minutes) All teams come together to

share their experiences and lessons learned.

Charity Introduction (5 minutes) We present an overview of
the charity that will be receiving the toys. A representative

from the charity may be available to accept the toys.

Wrap-Up (5 minutes) We end with a few final words and a
group picture with the completed toys.
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COACHING FOR
TEAMS & LEADERS

BUILDING PROGRAMS

ONE-HOUR

Courses For TEAM BUILDING

TEAMS & LEADERS

LEADERSHIP
DEVELOPMENT PROGRAMS

Scan here to go to our
downloads page.
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